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Stakeholder

Concerned Issues

Communication Channels

Employees
(including
direct/indirect
workers),
young workers/
learners,
foreign and
internal
migrant
workers,
worker
representatives,
staff functions)

1. Company Performances
2.
3.

Employee Benefits
Labor Relations

. Holy Stone Internal Website (irregularly)
. Complaints hotline and E-Mails (permanent)
. Internal Meetings Within Departments (labors/

managers)(every month or quarter)

. E-mail Contacts on company’s Website (permanent)

Customers 1. Green Products 1. Customer Satisfaction Survey (every year)
2. Environmental Issues 2. Customer Visits and Audits (irregularly)
and Responsibilities 3. Websites, Phone Calls or E-mail (irregularly)
3. Labor Relations 4. E-mail Contacts on company’s Website (permanent)
Suppliers 1. Disclosure on Conflict 1. Suppliers Visits and Audits (irregularly)
Minerals 2. E-mail Contacts on company’s Website (permanent)
2. Environmental 3. Websites, Phone Calls or E-mail (irregularly)
Management
3. Hazardous Substance
Management
Shareholders 1. Company Performance | 1. E-mail Contacts on company’s Website (permanent)
2. Corporate Governance 2. TWSE MOPS (irregularly)
3. Investment Plan 3. Annual Report and Shareholders’ Meeting (every year)
4. Investors’ Forum/ Conferences (every year)
Government 1. Corporate Governance 1. E-mail Contacts on company’s Website (permanent)
2. Environmental Issues 2. Participate in Seminars, Workshops and Forums
and Responsibilities (irregularly)
3. Labor Relations 3. Government Documents, Phone Calls and E-mails
(irregularly)
Community 1. Social Involvement 1. E-mail Contacts on company’s Website (permanent)
2. Corporate Social 2. Community Event Engagement (irregularly)
Responsibilities
Consumer 1. Green Products 1. E-mail Contacts on company’s Website (permanent)
2. Environmental Issues 2. Websites, Phone Calls or E-mail (irregularly)
and Responsibilities
Media 1. Company Performance . E-mail Contacts on company’s Website (permanent)
2. Corporate Social . Publish Press Release (irregularly)
Responsibilities . Websites, Phone Calls or E-mail (irregularly)
Directors and | 1. Company Performance . Periodical Board Meetings (regularly / irregularly)

Supervisors

N

Corporate Governance

. Websites, Phone Calls or E-mail (irregularly)

NGO

Environmental Issues
and Responsibilities
Social Involvement
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3.
4.

. E-mail Contacts on company’s Website (permanent)
. External Seminars and Workshops Participation

(irregularly)
Company E-mail (irregularly)
Holy Stone Foundation (irregularly)




